BREAKING DOWN
BARRIERS TO GIVING

Check out ways you can guide the conversation as your clients face these common
giving barriers. Our team is here to support with a variety of tools along the way.

1. TOO MANY CHOICES

“Let’s explore your values and passions to narrow the field and
sharpen your focus.”

* Understanding Preferences

* Issue Briefs

Available Tools

2. BURDENSOME & TEDIOUS TASKS

“There are fund options that make charitable giving simple and
easy to manage.”

Available Tools | * Compare Your Options

3. LACK OF URGENCY

“Charitable organizations are navigating rapid changes in funding
and policy at a time when community needs are high. Now more
than ever, you have an opportunity to make an impact.”

* Giving Goals

* Localized and/or Custom Research

Available Tools

4. FEAR OF ATTENTION & PUBLIC SCRUTINY
“There are a variety of ways to give anonymously. Let’s talk about
what that might look like for you.”

Available Tools | * Compare Your Options

5. NEED TO LEARN MORE TO MAKE DECISIONS
“There are lots of ways to learn about organizations. Let’s explore
some options that might make the most sense for you.”

* Giving Goals

* Convenings

* Giving Circles

Available Tools

6. LACK OF TRUST IN NONPROFITS & OTHERS
“There are a variety of ways to build trust with organizations.
Getting to know their leadership and connecting with other
donors are just a couple.”

* Confident Partnerships

* Convenings

* Giving Circles

Available Tools
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7. POTENTIAL TRICKY FAMILY DYNAMICS
“There are experts who focus on family philanthropy. They can
help you turn tough conversations into opportunities to connect
and share values.”

* Giving Goals

* Defining Your Mission

* Values

¢ Exploring Generosity

Available Tools

8. DISCOMFORT WITH RISK & UNCERTAINTY
“You’ve already determined these are charitable resources.
Let’s start exploring ways to get them into the community.
Philanthropy is a muscle—let’s start strengthening it.”

¢ Understanding Preferences

* Confident Partnerships

Available Tools

9. SCARCITY MINDSET

“I'm here to help you feel confident that you can achieve
your goals for impact. Let’s look at the numbers together and
start building a plan.”

¢ Giving Goals

¢ Imagine the Impact

¢ Fund Reviews and Giving Plans

Available Tools

10. LACK OF TIME

“I know this is a reality—and I also know you care about

the community. Let’s start mapping out a plan and try a few

different approaches.”

* Giving Goals

* Flexible and Customized Engagement
Approaches

Available Tools

Scan the QR code to learn more in the
National Center for Family Philanthropy’s
report, “Overcoming Psychological
Barriers to Giving.”




REFLECTIONS

Which clients come to mind when you hear about these psychological barriers to giving?

Reflecting on the examples we discussed, what actions could you take to help your clients
overcome these barriers?
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